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CnapocTu npmnHoCcAT 6onbwnin goxond, 4em baHKoBCcKme ycnyru (nestle.com)

BpuTaHcKasa KoHcanTuHrosas koMnaHua Brand Finance, exxerogHo cocTassiftoLLLan
penTnHr 500 cambix gopormux bpeHpos Mupa, 23 uona onybsinkosana cnucok Hanbonee
LLeHHbIX KoMNaHui LLBenuapumn. Ecnn B Mnposom pentuHre Nestlé ctonT Ha 69-M mecTe,
CMYyCTUBLUNCL Ha CEMb NO3MUKMIA MO cpaBHeHUto ¢ 2017 rogom, To B KoHbeaepauum 31o -
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caMas Joporas Mapka.

I

Selon le dernier classement Suisse 50 de Brand Finance paru le 23 juillet, Nestlé est la
marque la plus chere de la Confédération.

Brand Finance: Nestlé est deux fois plus cher qu’'UBS

CtounmocTb Nestlé B aTom rogy - 19,37 munnuapna oonnapos. Pe3ynbTaT, NpaBaa, He
6necTawmn, nockonbkKy B 2016 roay skKcnepThbl oueHnnn pupmy B 23,4 Mmunnvapaa u
rnomMecTunm ee Ha 37-e MecCTO.

Kpome Nestlé, B MupoBoi peTuHr ot LLBenuapum Bowna komnaHms Cartier, npopBaBLUNCH
Ha 159-e mecTo € 223-ro, UBS cnyctuncsa Ha 174-e (146), dbupma ABB okasanacb Ha 195-m
(222). CtpaxoBas koMnaHua Zurich cnyctunack ¢ 206-ro Ha 232-e mecTto, Credit Suisse
HEMHOro nogHsanAca - ¢ 259-ro Ha 251-e. ®apmaueBTnyeckmn ruradT Roche cgan nosmuunm,
rnoMmeHsB 260-e MecTo Ha 268-e, He BrnewyT Rolex - 274 (215) n Swisscom - 279 (227).

NobaBuM, 4TO B CTOMMOCTM ynann Mmapku Purina - 304 (271), Nescafé - 330 (303),
cTpaxoswmknm Chubb - 346 (282) n Swiss Re - 392 (351). BeposATHO, oXxngan ny4ywero
cbipbeBon Tpengep Glencore - 495 (401). dmpma Adecco, npegocTasnsolasn peweHns B
cthepe ynpaBaeHnsa nepcoHasioM, rnornasaa B PENTUHI BNepBble - OHa 3aHsAna 487-e mecTo.

YTo KacaeTcs BblledLlero Ha AHAX PENTUHIa WBEeNLapCKNX KOMMNAHUW, TO AeCsaTKa CaMbIX
noporux BeirnagunT Tak: Nestlé, UBS (8,58 munnunappga), nmaep B chepe TEXHOIOrMYEeCKnX
peweHnn ABB (8,02), Zurich (6,99), Credit Suisse (6,49), Roche (6,25), Rolex (6,2),
Swisscom (6,04), Nescafé (5,18) n Swiss Re (4,45).

JliobonbITHO, 4TO C Npoworo roga 6osnble BCcex Boipocaun B LeHe TAG Heuer (+55%),
Adecco (+41%), STMicroelectronics (+40%), Baloise (+35%) n Magqgi (+31%); ynanu B
ueHe - Julius Bar (-22%), Lindor (-12%), Novartis (-11%), Glencore (-11%) n Alpiq (-9%).
BrepBble B peNTUHI BOLLUIN NPOU3BOANTENb C/IYXOBbIX annapaToB M NpoTe30B Sonova (37-
€ MecTO0), XuMmmnyeckasa komnaHusa Lonza Group (46) n 6aHk BCV (50).

Bo3Bpawasacb K MUPOBOMY PENTUHIY, HAMOMHUM, 4TO U3 Poccun B Hero Bowwsin CbepbaHk -
129-a (154), N'aznpom - 315-g (339) n Jlykonn - 363-g (369) nosnynn.

KpomMe penTuHra cambix goporux 6peHnos, Brand Finance BbinycKaeT penTuHrn Hanbonee
AOPOrnx aBnakomnaHum, pyTOoNbHbIX KOMaHA 1 T.4. B 3ToM rogy B cnmncke 50 cambix
LLleHHbIX aBManepeBO34YNKOB KOMMaHMUA Swiss nogHanack ¢ 47-ro Ha 45-e mecTo.
Poccuinckmm AsapocnoT nepewen ¢ 25-n Ha 24-10 no3uyunto. B MMpoBOM penTuHre
hoHOoBbIX BUpXX WBenyapckasa SIX nogHanack ¢ 7-ro Ha 6-e MecTo, poCT ee CTOMMOCTH
coctasun 23%.
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