HAmiA IA3ETA

Ed nashagazeta.ch

OnybnmkoBaHo Ha LLBenuapunsa: HOBOCTU Ha pycckom sA3blike (https://nashagazeta.ch)

LLiBenuapua m uncppoBon MapKeTuHr | La
Suisse et le marketing digital

Auteur: Jlemna babaeBa, XXeHeBa , 15.01.2014.

Bﬂﬂjaul"‘, 3&_
§uis votre nouvelle
Community

Manager /

TBOpYeckas HaTypa - 0f4Ha 13 06A3aTeNbHbIX XapaKTEPUCTMK MeHed )Xepa No CoumasbHbIM
cetam (letemps.ch)

KoMbloHUTN-MeHenXep (MeHepxep no paboTe ¢ couceTaMmu, CNOCOBCTBYHOLLMN
yKpenneHuio bpeHga pupmel) - bypHo pasBmBatowlasacs npogeccus. LLsenuapckme dmnpmbl
OXOTHO HaHMMaIOT CreLoB «BUPTYyasibHOro NPOCTPaHCTBa», KOTOpble BbICTPO Cco34aayT UM
MOLLHYIO peksamy.
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Des animateurs de réseaux sociaux aident des entreprises a dresser haut la téte.

La Suisse et le marketing digital

B 6eckpaliHeM KOCMOCe UHTEPHETA, rae CBEPKaloT raJlakTUKN CaiTOB U 3aropatoTcs
3Be3/bl KPYMHbIX KOMMAHW, KOTOpPbIE MOJIb3YITCA BCEMUPHOWN MayTUHOW A8 paclUMpeHuns
CBOEro pblHKa, NOSBASAOTCS HOBblE NMpodeccun, n 06 0AHON U3 HUX Mbl PACCKaXKeM
cerofiHsa. KOMbOHUTU MeHea Xep, MeHe Xep CouMalibHbIX CeTen, MeHea)xep o paboTe
COUMANbHBbIMN CETAMMU - HAa3BaTb €ro MOXKHO MO-Pa3HOMY, HO CYyTb He MeHsieTcs. Ecnu B
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lWTaTe KOMMNaHUW NPUCYTCTBYET TaKOW YesIoBEK, TO B 3aa4YM ero BXoauT: co3faHue
CUMMaTUN K MapKe Uan NPoeKkTy, 3a KOTOPbIMU CTOUT KOMNaHus-paboToaaTenn,
obbennHeHne Nosib3oBaTeNe UHTEPHETA, YKPErnJieHne B HUX JOBEPUS K MPOOYKLNM
bMpMbI, CTUMYIMPOBAHME UHTEPHET-006CY X AEHNA.

KoHcynbTaHT B 061acTu coumanbHbiX Meana peryap Xanvo oTMETWU 1 B UHTEPBbIO raseTe
Le Temps: «KOMbIOHUTU MeHe[XXep - 3TO, €C/ZIN XOTUTEe, XKYPHAJINCT, AUNJoMaT, OH
KOMMNeTeHTeH B chepe MHPOPMALIMOHHbBIX TEXHOIOMUIA 1 cnocobeH rpaMOTHO yNpaBaATh
NPOn3BOACTBOM N pacnpocTpaHeHneM (hOTOo 1 BUAeO. Takxe OH pa3bupaeTcsa B paboTe
npoceccnoHanoB CBOEN KOMMNaHUK, C KOTOPbIMKN eMy Heobxoanmo obLwaTbcs npu
BbIMOJIHEHUWN CBOUX PYHKLNN>».

Opyron KOHCYNbTAaHT N3 KOMMYHMKaLUNOHHOW cdepbl, CTedaH Kow, cynuTaeT, 4To
pasyMHee 0by4nTb MEHEO)XMEHTY COLICETEN CBOEIr0 XKe COTPYAHMKA, YEM NpuriawaTb CO
CTOPOHbI, TaK Kak HOBOMY YeJI0BEKY Ha TaKOW HEOPAMHAPHOW AO/HKHOCTM NoHazobunTcs
elle HeMano BpeMeHun, 4Tobbl BHUKHYTb BO BCe 0COOeHHOCTU paboTbl KOMNaHUN,
nepe3HakoMUTbLCSA C KJII0YEBbIMU COTPYLHUKAMMN U T.M.

«KOMbIOHUTU-MeHea)Xep - 3TO oL MasnbHbIA NpeacTaBUTeNb GUpMbl Nepen
B3aMMOLENCTBYIOLWEN B UHTEPHETE MAacCoWN Ntlogen», - KpaTKo Bbipa3nsa CyTb SBJIEHUSA
Cecnnb KaTanaHo, okaH4YMBatloLWasa B HaCTHON xeHeBckon WwkKone CREA Kypc oby4yeHus Ha
MarmcTpa umndpoBoro MmapkeTuHra. Kak HeTpyaHo foragaTbCs, nojie AesTesibHOCTH
MeHeO )XepoB No couceTam - Facebook, Twitter, Google +, LinkedIn, Instagram, Pinterest,
Vine.

MeHen)xep no cTpaTern4eckomy HabnwaeHuo 3a ceTblo MHTEpPHeT Jlopa ben B XXeHeBe
(ropon oTKpbIN CBOK CTpaHuuy Ha Pencbyke B 2010 roay) onncana ceom 0693aHHOCTMK:
«Mbl Habnogaem 3a couceTamm n 6aoramm, oTMeyYyaeM, 4TO roBOPAT MOJsIb30BaTENN O
ropoge n obLecTBeHHbIX ycayrax. [onyyYyeHHble AaHHbIe MO3BONAKT BAACTAM
OCYW,EeCTBAATb HEOBXOANUMbIE YNYyYLLEHUS.

KOMbIOHUTN-MeHeaKep HanuweT pupme naeasnbHyo NapTUTypy AN UHTEpHeTa
(cmgrclass.syr.edu)

Hanpumep, Mbl 06paTnM BHUMaHME Ha MHOIMO4YNCI€HHbIE BOMPOCHI 06 MCMOb30BaHUN
AeTbMU CKenT-napka B [ieHnane n o6bACHWAN Ha Hallen CTPpaHULE PUCKN, KOTOPbIM OHU
TaM MOryT nogBepraTtbcs. 10 3ToM NPUYMHE B CKENT-NAPKe MOryT KaTaTbCA JINLWb Te, KOMY
y>Xe ncnosHmnocb 10 net».

KoopaunHaTtop y4ebHoro npouecca B CREA CebacTbsiH DHrenbMaH NOAYEPKHY, 4TO
6narogaps NOCTOSHHOMY Pa3BUTUID MHTEPHETA, YCKOPEHMIO N YBETNYEHUIO



WH(OPMALMOHHBIX MOTOKOB B HEM, MPO(eccns KOMbIOHUTU-MeHe)Kepa rnepexxnesaeT
HacToAwmn 6ym. «CerogHsa 60osibLLUNE KOMMAaHNK MOMeLaloT Takux COTPYAHUKOB B
HenocpeaCTBEHHOM KOHTaKTe C pyKoBOACTBOM. Kak ny4ywe nHterpmposaTb Pencbyk B
MapKeTUHI 1 KOMMYHMKaLKMIO? Kak NCNoJsib30BaTb pekslaMy B couMasibHbIX ceTAx? Ha
TaKue BOMpOChl AaJlIeKO He Y BCeX eCTb KOMMeTeHTHble 0TBeTbl. CKOPO HAaCTyNUT MOMEHT,
Korga BMecTO «LM(PPOBON MAapKEeTUHI» CTaHYyT FrOBOPUTb MPOCTO «MAPKETUHI>».

CerofiHsa 6onblUMe KOMMNaHMN pa3pabaTbiBatoT BceobbeMOLLINE MAPKETUHIOBbIE
CTpaTernu, BKYatoLLIMe NCNoNb30BaHNe BCEX MACC-Meina, a TakXXe MeponpuaTns B
peanbHOM (He BUpTyasibHOM) Mupe. g KaXaoro npoAykKTa Co34aeTca MHTepHeT-
CTpPaHWULLA Ha pa3HbIX A3blKax, U 3aBeAyeT TaKUMU CTPaHULLAMUN KOMbIOHUTU-MEHEOXEP.

CpenHue n Manble NpennpusaTusa ToXXe He YyXXabl nporpecca. Ewe oamH cneunanucT no
couceTamMm, BoinyckHuua CREA, B Te4yeHune nonyrona nucasia KOPoOTKME TEKCTbl O CTPaHax,
noesgkm B KOTopble Npegnarasa Hebonbwasa TypucTnyieckas pmpma, roe HegaBHAA
BbIMYyCKHULa Habrpanacb onbiTa, Npexxae 4em rnepentn B 6onee KPynHY0 KOMMaHUIO.
«[locTeneHHO 3a BpeMsa Moen paboTbl KOIMYECTBO APY3eN MHTEpPHeT-CalTa BbIPOC/0 A0
1600. A nocne moero yxofa CTpaHULEN HUKTO He 3aHMMarncs, n unudgpa cCuibHO
yMeHbLUWIacb».

B Apyrux criy4vasix Takol COTPYOHUK MOXET yny4ylwmnTb no3uumio 6nora B Google, co3naBas
TEKCTbl C YaCTbIM YMOMUHAHMEM MPOAABAEMbIX MPOAYKTOB.

Jlopa ben oTMeTuNa TakXe, 4TO pa3MeLlleHne HOBOM CTaTbW Ha CTpaHuue XKeHeBbl B
dencbyke, kak npaBuno, otobparkaeTca Ha cTpaHuuax 16% apysen ropona KanbBnHa B
3TOWN coumanbHOM ceTn. KOMbIOHUTU-MEHeKepaM N3BECTHO, YTO NPOLEeHTHas A0S
pacTeT napaniesibHO aKTUBHOCTU MNOJIb30BaTeNEN Ha 3TON CTPaHULE - KOMMEHTapuu,
MOMETKN «MHEe HpaBUTCA» N TakK fanee. Jlopa ben nog4yepkHyna, 4T0 UCNONb30BaHNE
coumMasbHbIX ceTen - 3To cnocob gnga XeHeBbl «NPUCNOCObUTLCA K MOTpebHOCTAM Noaen B
obnacTu nHpopmMaLmm N NpeaocTaBsATb ObICTPbIE N YETKNE OTBEThI».
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NckaTb paboTy Yepe3 Facebook? Bce BO3MOXHO!
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