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What else? Noxoxe, B LLBenuapuun y Nespresso nosiBUJINCb KOHKYPEHTHI...

KOHKYpEeHT co3gaTens YHUKabHbIX repMeTUYHbIX Koge-Karncyn Nespresso, KoMnaHus
Ethical Coffee Company nogana B cyn Ha Toprosyto ceTb Coop, 0TKa3aBLIYIOCH 3aK/04aTb
C HEN KOHTpaKT B Nonb3y Nestlé. [leno o kancynax Bo3BpaLlaeT K NMNoJIeMUKe 0 rocnoacTee
MOHOMOJIMA Ha LWBENLLAPCKOM pPbIHKE.

I

La guerre entre Nespresso, Ethical Coffee Company et Coop se poursuit en justice. Ethical
Coffee Company, concurrent de Nespresso, a décidé de porter plainte contre Coop.

Guerre des capcules compromet la monopolie en Suisse

CynebHoe pa3bupaTtenbcTBo, npeactosiuee pupme Nespresso, co3gaTenbHuLEe
YHUKaJIbHON CUCTEeMbl FrepMeTUYHbIX Karncyn oass OGHOUMEHHbIX KOPEeNHbIX MaLlnH,
HanoMuHaeT cynebHble Npouecchl TIMraHToB LUMPOBbLIX TEXHOOM NI, KOrga OANH U3 HUX
Ha4YMHaeT Npomn3BoanTb 0bopynoBaHME MW NMPOrpaMMbl, COBMECTUMbIE C annapaTamMu
apyron mapku. [lovepHee npeanpuaTue WBeNLapckoro nuueBoro KoHuepHa Nestlé Bce
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Yalle CTa/lKMBAeTCH C KOHKYPEHLUNEN KOMMAHWUIM, NOCTaBASAIOWMX Ha PbIHOK Kancybl,
COBMeCTMMble C MaWwmnHaMu Nespresso, HO A0CTynHble o 6onee HU3Kom LeHe. OAnH 13
rnaBHbIX KOHKYpeHTOB, Ethical Coffee Company (ECC), nsrotaBnmsaeT KancyJbl 13
3KOJIOrMYECKNX MaTepmrasioB, MOIHOCTbLIO NepepabaTbiBaeMble N «CLUNTbIE» MO MEPKaM
nereHpapHbIX KOenHbIX annapaTos.

Ka3anocbk 6bl, Nespresso, Kak n ero konneru B cchepe NMHpOpMaLMOHHbIX TEXHOJIOM NI,
MOryT 3aWmiaTbCcs NpoTmB AybankaTos B cyae. Ho Ha CKaMbe NoACyAuMbIX U3-3a Kode-
KancyJ, Kak HM CTpaHHO, OKa3aJsacb WBenuapckasa Toproeas cetb Coop,
MOHOMOJIM3MpPOBaBLLAsA PbIHOK NPOAYKTOB NMUTaHNA BMeCTe CO CBOMM NMapTHepoOM-
KOHKypeHTOM Migros. OcHoBaTenb Ethical Coffee Company XaH-Monb Mansap o6BuHMA
TOProBOro rMraHTa B HapyLeHM 3aKOHOB CBOHOOHOIr0 pbiHKa 1 B mogaep>xke 6ecyecTHom
KOHKYpeHUnn. MOTUBOM MNOCJTY>KWJT pa3pbiB NeperoBOpPOB O 3aKJII04EeHUN BO3MOXHOIO
KOHTpakTa ¢ Ethical Coffee Company, B KoTopomMm, no ciosam XaH-MNona Mansapa,
HEBO3MOXXHO He ycMOoTpeTb BAusHue Nestlé.

«Coop, NpaKTNYEeCKN YCTAaHOBMBLUNIA MOHOMOJINIO Ha NPOOYKLUWIO N3BECTHLIX MapoK, MOXeT
nenaTb, 4TO X04eT, C He3aBUCUMbIMU NpousBoANTENAMNU. HY>KHO MOCMOTPETHb
ONEeNCTBUTENbHOCTU B r1a3a. MNpuwno spems, 4Tobbl B CEKTOpE NMULLEBON NPOMBbILLIIEHHOCTU
LLIBenuapusa 4eNcTBUTENbHO CTana cBO6OAHBLIM PbIHKOM, Ha KOTOPOM Yy noTpebuTtens ecTb
BblbOp», - UNTUPYET cnoBa XaH-MNMonb NansApa Ha Nnpecc-koHpepeHunn B Litopnxe
wBenuyapckoe nHpopMaLMoHHoOe areHTCcTBO swissinfo.

MpeancTtasuTtens Coop Ypc Menep yTo4Hu, 4T1o neperosopbl ¢ Ethical Coffee Company
LEeNCTBUTESIbHO BEINCb, HO A0 NMOAMUCAHNA KOHTPaKTa Aesio He gowso. o ero csioBam,
KOMMaHMA He yO0BAEeTBOPWUIA BbiCOYaNLLIMM TpeboBaHMAM TOProBom CETU K CTaHAapTaMm
KayecTBa, BKyCa 1 aKosornm. «kKpome Toro, Ham HeobxogmnMmbl foKasaTesIbCTBa, HYTO
MPOAYKT HE HapyLllaeT NaTeHTbl APYrux KoMnaHum», - pobasmn Ypc Menep.

Ona XaH-Monga Nangpa aKoNOrmM4ecKUin apryMeHT LWBENLAPCKOro «KoonepaTmea» He
nMmeeT HMKakoro cMmbicna: kancysbl Ethical Coffee Company oTBe4aloT BbICOKUM
€BPONencKnM cTaHgapTaM B chepe 3almnTbl oOKpy>Katwen cpenbl (HopMma EN 13432).
EnvHcTBEHHOE 06bACHEHME BHE3aMHO NpeKpaLleHHbIX NeperoBopoB - BMeLaTesibCTBO
ruraHTa Nestlé, peBHOCTHO KOHTPOIMPYIOLLLEr O MPUHAANEXALWNE eMY PbIHKU.

BnonHe BepoAaTHO. B Havane oKTabpsa WBenLapCKUn Cy y>xe nMesn Aeso C Kancysamu
Ethical Coffee Company. Mo peweHuto cyaa, oHU 6bIIn N3bATHI U3 NPOAAXKN B LIDPUXCKNX
cyrnepmapkeTax HeMmeLkux Toprosbix ceTten Media-Markt n Saturn. MocnenHue yxe
3a8BUAKM, 4TO NoJanyT anennauuo, TeM bonee 4To Kancynbl ECC nosb30oBannchk ycnexom B
ropoge Ha Jinmmare.

XaHn-Monb Mansp, npuBoas HEKOTOPbIE ApYyrne AoKa3aTesbCTBa BcemoryuiecTtBa Nestlé,
Cepbe3Ho NnoaymMbiBaeT 0 TOM, 4TOObI aTakKoBaTb LUBENLLAPCKOro NMUEBOro rMraHTa B cyge
3a 6becyeCcTHyY0 KOHKYpeHLUUIo - nocsie Toro, kak pa3sbepetca ¢ Coop. OH nofo3peBaeT
KOHLEPH B YMbILWJIEHHOM CO34aHUN NPEenATCTBUA AN MPOU3BOAUTENEN KANCy,
COCTaB/IALWMNX KOHKYpeHUunto Nespresso.

PbiHOK Kode-karncyn Nestlé nencTeBMTeNbHO 3alMLLaeT CTOMKO: B UIOHE 3TOro roaa
LWBENLApPCKOMY «ANCKayHTepy» Denner cyn Tak)Xe 3anpeTun NnpoAaBaTh Kancyibl Apyron
MapKKn, CoBMecTuMble C MalwmnHaMn Nespresso. Bo ®paHumn Nestlé y)xe paBHo 6bopeTcs
npoTue Ethical Coffee Company n amepukaHckon Mmapku Sara Lee Corporation, co3gasLuen
cobCcTBEHHYIO Kancyay. Hano ckasaTb, conepHuUkn Nespresso nosib3ytTCs MonyasapHOCTbIO



BO (hpaHLy3CKUX CynepMapKeTax.

pynna Nestlé Bcerga nogyepkmBana, 4To 6/1aroCKJIOHHO OTHOCUTCS K KOHKYPEHLUN, HO
byneT 0o nocnegHero 3awmulaTbh CBOU NaTeHThLl. TeM 6onee pbIHOK Kode-Kancya, KOTOpPbIN
0OCTaBaJICd O4HUM U3 CaMbIX OOXOLHbIX Ha NPOTSXXEeHUW nocnenHux gecaTtum set. B 2010
rogy npoaakm nobumbix Kancyn xxopaxxa KnyHn npuHecan npegnpuatuio 3,22
MuUnnnapnoB ppaHkos, B 3ToM roay Nestlé paccumnTbiBaeT yBenm4nTb Npubbinb ewe Ha 500
MUNNMOHOB. Ecnim Nespresso o653aH cBOMM ycrnexoMm notpebuTtensam NnpoayKuum Knacca
JIIOKC, TO €ro KOHKYpPEeHTbl PaCCYNTbIBAKOT MOKOPUTb MeHee JopOoruMun Kancyiamum
CKpPOMHbIe 6i04>XKeTbl, OTKPbIB MM HOBbIE BO3MOXXHOCTU Koghe.

AMepuKaHCcKun nponssoanTenb Sara Lee Corporation Bbilles Ha eBPONENCKUN PbIHOK B
npowJsioMm rogy, ogHoBpeMeHHo ¢ Ethical Coffee Company, n B HaCTOAWWNA MOMEHT
nponaeT cBou Kancysbl BO ®paHuun n HnpepnaHpax. Ethical Coffee Company B
bnvxaniiee BpeMs nNiaaHNpyeT OTKPbITb BTOPOW hunnan Ha hpaHLy3CKON Tepputopumn
(nepBbI HaxoanTcs B6n3n XKeHeBbl), 4TOObI YBEIMYNTL NMPOU3BOACTBO Kancya o 3
MUINMapLOB B rOA4.

MNoka Tonbko LLBenuapus peBHOCTHO 3awmuiaeT pblHOK Nespresso oT BpaxxaebHbix Kancyn
KOHKYpeHTOB. Bornpoc Bkyca? Y XaHa-lMonsa Nanapa HEeCKOJ/IbKO MHOoe MHeHue: «Ans
MasleHbKNX 1 6oNbLLINX NPeanpuaTuin 4encTByeT OAMH 3aKoH. LLBenuapckaa cynebHas
cucTemMa crpasepsivea, HO Mepbl B N0JIb3y YECTHOMN KOHKYPEHLUNN HaXxoOsaTCa B
3anyLeHHOM COCTOSHMN. Kak NnogvYepKHYJ10 HeJaBHO 3KOHOMUYeckoe nigaHmne Agefi, bbino
6bl Henoxo, ecnu 66l 3TUM, HaKOHeL, 3aHANacb KOMUCCUSA N0 KOHKYpeHUun COMCO».
MonobHble HeraTMBHbIE BbICKa3blBaHNA O MOHOMOJINM KPYMHbIX TOProBbIX CETEN Ha TOBapbl
M LUeHbl B MocsiegHee BpeMs BCe Yalle chablwaTcs B LLBenuapnn: HaBepHoe, Aesi0 BCe-Taku
He B Kancysax, a B MpUHUMNax yrnpasieHUs 3SKOHOMNKON.
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