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Mo ntoram npowwnaoro roga B ctpaHe 6b1710 NPoAaHO TOBApPOB C MAapKMPOBKON «Bio» Ha
CYyMMY, NpeBbIWaoLWyo 2 Mapa ppaHKoB.
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A report shows that last year clients spent about 2 bin francs on products with the «Bio»
label.

The Swiss break the record of organic food consumption

MonynapHocTb GuonpoaykTos B LLBeuapmn 3aBUCUT OT pernoHa: Kak rnokasasnam
nccnepnoBaHmsa accoumaumm Bio Suisse, 73% obwero obbema NoTpebnsAoT Xutenm
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HEMeLKOoA3blYHbIX KAHTOHOB. B PomaHackon LLBenLapun y3HaBaeMbllh 3e/1eHbI JIOFroTUM,
MO KOTOPOMY MOXXHO OTJINYNTb OBbI4YHbIE OBOLLM OT 3KOJIOrMYECKU YNCTbIX, HE BbI3bIBAET Y
nokKynaTesiel HeNnpPeoaoJIMMOro »eflaHnsa BbibpaTb «NpPaBUJIbHbIN» TOBap.

Ha camom pene, ctonb 60sblias pasHMua B MacwTabax notpebneHns bnonpoayktos
06BbACHSAETCSA HECKOJIBKUMU NpUYnHaMn. HeT, xutenm dpaHKos3bl4YHbIX KAHTOHOB, KaK U
NX COOTEeYEeCTBEHHUKMN Ha CEBEpe, BHUMATENbHO OTHOCATCS K 3[0POBbIO U CNeasT 3a
nuTaHneM. Ho Npun 3TOM OHM He 3abbIBalOT 3KOHOMUTb, @ MOTOMY OTMNPABAAIOTCSA 3a
NpoAyKTamu B NpUrpaHNYHbIe KPYMHble TOProBble LeHTPbl BO ®paHumMn, roe noxoxue rno
Ka4yecTBY TOBapbl MOXXHO HaTK No 6osiee NPUATHBLIM LieHaM.

CTounT ynoMsiHyTb 1 ewe oaunH hakTop: bronpoaykTel B LUBenuapun ctoat Ha 20-30%
[opoXKe 0Bbl4HbIX. Y4nTbIBas 00U NOPAAOK LLeH B CTpaHe, AOMOJIHUTEIbHble HaabaBKu
3aCTaBNAOT NOKynaTenen HanpsamMyto MATU K NoJikaM, rae fexxaT 06bIKHOBEHHbIE OBOLLUN U
dpyKTbl. HakoHeU, He MOCNeaHIO POSib UrpatoT U 06beMbI Npon3BoaCcTBa: B POMaHOCKOWN
LLiBeriuapum No4YTn B ABa pa3a MeHblUe X0358NCTB, paboTatowmx no buoctaHgapTam.

YT06bl MCNpaBuTb gucnponopuuto, Bio Suisse HamepeHa B Ha4vane 2015 roga oTKpbITb
ouc B Jlo3aHHe. ExxerogHo accounaumnsa éygeT TpatuTb 0Kos10 200 ThiC (hpaHKOB Ha
MpoABMXXEHME Ha PbIHOK HOBbIX BMOMNPOAYKTOB. Tak)Xe opraHn3aumsa 3anmeTcs
HaNa)XMBaHMEM CBSA3EN MeXXAy NOoCTaBLUMKaMn 1 npogasuaMn. A cneymasnbHbin OTAEN
MOCBATUT BCE CBOU CWUJIbl HA PEKJTAaMHYIO0 KaMMaHWIo, KoTopas A0J/KHa ybeanTtb
rnokKynaTesien B Ba>XHOCTUK NPaBUIbHOIO NNTaHUs, BeAb B BUonpoayKTax He coaep>kaTcs
necTuynbl, peryasaTtopbl pocTa N NCKYCCTBEHHble gobaBkn. OHU NMPON3BOOATCS C
MUHUMaJIbHbIM yLLepboM ons akosormm n 6e3 NCrnosb30BaHNUSA reEHETUYECKMN
MOANPULNPOBAHHBLIX MPOAYKTOB.

Accounauns Bio Suisse, obbegnHstowan 5700 cenbCKOX03ANCTBEHHbIX KOMMaHUA U
CafloBbIX XO3AMCTB, BO3HMK/a B 1981 roay. MNpounssoanTenun, BCTynawuwime B obbegnHeHune,
0643y10TCS BbINOAHATb AJIMHHbLIA NepeyeHb TpeboBaHUM K Ka4eCTBY TOBapOB. [MOCTOAHHbIe
MPOBEPKU NMPOBOAAT HE TOJIbKO NpeacTaBUTeNn accounaumnm, HO Tak)Ke He3aBUCUMbIe
3KCMNepTbl U camMun NokynaTenun. HekoTopble depMepbl Aaxke npeanaratoT crneunanibHble
3KCKYPCUM, HarnagHo obbacHALWME pasHuLy Mexay obbl4HbIMY NMPOAYKTAMU U TEMU, 4YTO
HOCST ropAyl0 MapKMPOBKY «Bio».

«B KoHUe 1980-x roaoB HalWVMK NePBbIMU KANEHTaMun b6bian 6a3enbubl, 3aTEM K HUM
NPUCOeaNHNINCE XUTEJIN OCTaJIbHbIX HEMELIKOA3bIYHbIX KAHTOHOB. B nocnegHue naTtb neTt
K HaM BCe Yalle eayT 13 JIo3aHHbl U XXeHeBbl», - He 6e3 ropaoCcTn paccka3biBaeT B
pernopTaxke Le Temps JinHa Oiobbe. OHa y>Xe MHOrve rogbl 3aHMMaeTCa opraHu3aumen
pbiHKa 6uonNpoayKTOoB, Npoxoasauwero B mectedyke CeHnexbe, 4TO Henoadaneky ot bunsg.
depMepbl perynsgpHo NpuUBO3AT Clo4a CBOU ToBapbl, 4TOObLI HANPAMYIO NpoaaTh UX
rnokynaTensam. B 3Tom roay pblHOK nocetunm yxe 6onee 30 TbiC YE/I0BEK.

Takune pbIHKM BCe XKe 0CTaloTCA 6ONbLION PefKOCTbIO, XOTS UMEHHO 34€eCb Y KJIMEHTOB eCTb
BO3MO>XHOCTb PacCnpoCUTb (hepMepoB O TOM, B KaKMUX YCIOBUAX OHU MPON3BOAST,
HanpuMep, KMUCIOMOJI0YHbIE MPOAYKTbI.

N3 ynoMsHyTbiX paHee 2 Mapa paHKOB HanboNbLUYIO BbIrOOY U3BNEKAOT, KOHEYHO,
KpynHblie Toprosbie ceTn. Ha ponto Coop npuxoamnTcs okono 49% obuwiero obbema pbiHKa
brnonpoaykToB. Migros noka KOHTPOAUPYET TOoNbKO 27%. OcTaBLwanca 4YaCcTb NPUXOANTCS
Ha CaMOCTOATEJIbHblE X03ANCTBA, NbiTalowmecs obxoantca 6e3 NnoMoLLm NocpeaHNKOB.



KcTaTu, KaXXabll KINEHT MOXXEeT MOBANATb Ha CTaTNCTUKY, 3aayMaBLWLNCb Had TEM, Y KOIro
MOKYMaTb NPOAYKTHI.

6buonpoayKThI
CtaTbu no Teme

N3 opaH>XeBOro B 3ejieHbIN
MaHop 1 Bio Suisse ykpenasawT COTPYAHNYECTBO
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