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Mpopatowmecs B cynepmapkeTe Alnatura-Migros oo n ppyKTbl B 60/IbLLUMHCTBE CBOEM
BblpalleHbl B LLBenuapun (© Le Temps)

Ona apenToB 340p0BOro obpasa XXU3HKM WBeNLapcKaa Toproeas ceTb Migros COBMeCTHO C
HemeLKon koMnaHuen Alnatura oTKpbisia cynepMmapkeT 6nonorm4yeckmx NnpoayKToB B
Litopnxe. ECim OH NnpnaeTcsa no BKyCy HaceneHuto, brno-aKCnaHCns 3axBaTUT BCIO CTPaHy.
I

Inauguré jeudi dernier, le supermarché Alnatura-Migros situé a Hongg, a quelques
kilometres du centre de Zurich, attire une clientele tres variée.

Le géant orange se met au vert

Y>Xe Hepento B XEHHre, B HECKOJIbKUX KNJoMeTpax oT ueHTpa Liopuxa, paboTaeT
cynepmapkeT Alnatura-Migros. Cpeaun ero nokynatenenm - n toHble haHaTbl 3aLMThI
OKpYy>XatoLien cpeabl, U MoXXusble agenTbl 340POBON NULWN. DNeraHTHaa NoXuaaa gamMa c
CYMKOW, N3 KOTOPOM C /toBONbITCTBOM MPUHIOXMBAETCHA KO BCEMY MaJsieHbKasa cobayka,
paccka3sana onsa rasetbl Le Temps, 4To npuexana coja... cneymanbHO paan cBoen
nuTomMunubl. «JInbepTn nontopa roga, y Hee cnabbin xxenyanok. Obbi4HO A Aato en Boay
Mapku Lauretana. Npasaa, 3Ton BOAbI 34eCb HET, HO A Bbibpana gpyryto, no ueHe 1,40
hpaHKOB 3a NMTP OHa AO0J/KHa ObITb XOpoLLIEero KayecTBa». Kakmne ewe naochbl Halsia 3Ta
TpeboBaTenbHasa MoKymnaTesbHMUA B CNeunaan3npoBaHHOM 61Monornyeckom
cynepMmapkeTe? «Bce ToBapbl pacnosio)XeHbl B OAHOM MeCTe, 3TO NMPaKTUYHO. A He ntobio
KPYMHble Mara3nHbl U He NoKynato 6osblime Nopunn, NOTOMY YTO XXNBY 04HA. DTOT HOBbLIN
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Mara3mH MOXKET NMOMEHATb MOW MPMBbLIYKU, 1 TOJIbKO Byy NO-NpeXxHeMy NokKynaTb
CTUPaNbHbIA Nopollok B Coop, a oCTasibHble MOKYMKWN MOy AenaTb 3[eCb», - MOSICHWUA
OHa.

HecMoTps Ha oTHOoCUTENbHO Hebonbwyto nNaowanb, 460 KB.MeTPOB, MarasuH He
neperpy>xeH: OH BMeLLaeT aCCOPTUMEHT 13 5 TbiCAY TOBApPOB B HEBONLLLUMX KONNYECTBAX -
ONA CpaBHEHMSA, B NONyNSpPHOM HEMeLKOM Mara3unHe Aldi, KoTopbl B ABa pa3a bonblue,
npopaetcsa 700 HaMMeHOBaHMI TOBapoOB, a B coceaHeM Denner - 1500.

OTNMYMTENbHOE Ka4yeCTBO MOKynaTeel - BHUMaTESbHbIA MHTEPEC, C KOTOPbLIM OHM
YUTaKT HaAMUCK Ha 3TUKETKaX. «Mbl cneunasbHO Npuexann ns BuHtepTypa, 4TobbI
yBULETb, 4TO 34€Cb NPoAatoT. Mbl MOYTU NONHOCTLIO BEreTapuaHubl, MO3TOMY OOJIKHbI
OTBETCTBEHHO NOAXOAUTb K BbIBOPY NPOAYyKTOB NUTaHUsA, - NnpuBoanT Le Temps cnosa
no>xuaown napsol. - O6bIYHO Mbl flenaemM NoKynku B KOHCTaHLUe, B Mara3suHe Alnatura, LeHbl
TaM HEMHOTO MOHWXe, YeM 3a4ecCb. Ho 3TOT MarasnH pacnosoxeH B Lilopnxe».

B HoBOM BMonorn4yeckom cynepMapakTe LapuT Nopsanok, Kak B ASNOHCKMX MarasuHax, -
oTMe4aeT raseTa. CneBa OT BXOAa pa3sioXeHbl PPYKThbl - NoOpsagKa COPOKa HAMMEHOBaHWUN.
A6n0km cToAT 5,60 hpaHKOB 3a KMIOrpaMM, TaKas XKe LieHa Ha 3K30TNUYeCKMe aHaHachl.
HanpoTue BXo4a - HECKOJIbKO AECATKOB BUAOB CbipOB U xs1ebobynoyHble nzgenns. B
cepegunHe mMarasmHa - ewe 4yeTblipe palioHa pa3Hoobpa3HbIX NPOAYKTOB NUTaHUs, 6bonbLion
BbIbOp copTOB KOohe 1 Yasd. ACCOPTUMEHT Ha 10% COCTOUT U3 COBCTBEHHbIX MPOAYKTOB
Migros, Ha 20% - n3 ToBapoB Mapku Alnatura, a oCTasibHbl€ - 3TO CMECb MapokK,
npon3Boaamx «bno», WBenuapCkMx N NHOCTPaHHbIX. PPyKTbl, OBOLLUM U MOJIOYHbIE
MPOAYKTbl B OCHOBHOM LUBENL@PCKOro npon3BoaCcTBa.

Y ncTtokoB co3faHunsa brno-cynepmapkeTta ctouT M€ty PeH, npegnpnHuMaTenb, yxe
TpuauaTb NeT yCNeLwHOo OTKPbIBaLWMA B FTepMaHn Mara3nHbl OM0S0rnyeckmx npooyKkToB
Alnatura. YnpaBnseT Mara3nHom B XEHIre LIOPMXCKOe pyKOBOACTBO Migros, KoTopoe
oTnaet Alnatura onpeneneHHyo 4acTb Bblpy4KU. TakuMm 06pa3oM, «OpaHXeBbld FUraHT»
(Tak, n3-3a yBeTa, WBenuapLbl NPO3Basiv CBOIO KPYMHENLUYO TOProBylo CeTb) U3BJeKaeT
Mosib3y M3 ONbiTa HEMeLKUX Konner B paboTte ¢ «6buno», npnbaBnsasa K HUM CBOWU
BO3MOXXHOCTW MO OpraHn3aumnm TOpProeam 1 4OCTaBKMU.

Mo cnosam Ponba dykca, cnukepa otaeneHns Migros B Liiopuxe, 3TOT ropof HazesieH
NOTEHUNANIOM AJ19 OTKPbITUSA eLle HEeCKOIbKNX brno-cynepmapkeTos. Cnpoc Ha
Brnonornyeckme NpoayKTbl pacTeT Ha 6-7% B rofd, To €CTb, AaXke 4yTb 6onblUue, 4eM Ha
TOBapbl PO3HUYHOW TOproBan. KoHKypeHT Migros, Toprosas ceTb Coop,y>Xe 4aBHO U
yCrnewHo aencTeyeT Ha BMOpbIHKe, YTO MO3BOJIMIO el 3a NoC/IeHNE HECKOJIbKO NeT pacTu
HaMHOro bbiCTpee, 4eM 3TO AeslaeT «OpaHXXeBbIN rMraHT». Co ceoen Nnpubbiabio 700
MUIIMOHOB ppaHKoB B rog Coop oborHan Migros, koTtopbin 3apaboTtan B 2011 roay 435
MWIJINOHOB (PPaHKOB.

FéTu PeHH ToXe ybexaeH, 4To y «brno» B LLUsenuapum 6oabwon noteHuman. «B po3HU4HON
Toprosne bnonornyeckme NpoayKTbl 3aHUMaOT 7-8%, 1 3Ta Nnponopumsa 34eCb NOYTK B ABa
pa3a bonblie, 4em B [epMaHnK, HO B naeasie oHa crnocobHa AoCcTUrHyTb 70-80%.
BrnonpoayKTbl HE [OIXKHbI ObITb CBEPXA0POrMMU, €CIN OHU PAaCCHYUTAHbI Ha LMPOKNE C/IOU
HaceneHus», - 3a9BWUJ1 OH HegaBHO rasete Tages-Anzeiger.

Toprosas ceTb Alnatura, co3gaHHas B l'epmaHun B 1984 roay, Yepes roj yBenm4yuia CBomn
noxon Ha 10%, a B 2011 roay oH BbIpoC Ha 16%, 0o 560 MUINNOHOB (PpaHKOB - TOr4a Kak



PO3HMYHaA TOProBas B LLEeJIOM OCTanacb NpakTUYeCKN Ha NpexxHeM ypoBHe. Cenyac B
fepMaHuUM HacuymuTbiBaeTcA 70 MarasMHOB 3TON MapKMu.

MpespaTnTCca nn Alhambra-Migros B HOBbIW LWIBENLApPCKNN BpeHa, CKa3aTb NMoKa Henb3s,
HOBas KOHUENUMA A0JIKHA NPONTK UCnbiTaHUA. B cnyyae, ecim ee xopoLlo npumyT
nokynaTenn B Lilopnxe, aHanornyHele Mara3mHbl OTKpPoOOTCA B PoMaHackon LLBenuapun v
Ha BCEN TeppuTopun CcTpaHbl. NMpnmepy Migros MmoryT nocnenoBaTb U Apyrue
wBenuapckmne npeanpuHUMaTenun, 3aMHTepecoBaHHbIe B Npodarke TOBAapOB C MOMETKOW
«BnMo» - OHM CMOryT 06BbeANHATBLCA C 3apyBeXXHbIMU CNeLnann3nMpoBaHHbIMU TOProBbIMUA
ceTaMN.
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