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LleHa uMeeT 3HauyeHue | Le prix des prix

AsTop: Haga MuwycTtuHa, XXeHesa , 26.08.2010.

PeknamHaga komnaHunsa Chanel, Pre-fall 2010

NMokynaTenn yctanam 3KOHOMUTb, HO He FOTOBbI NMepenJadnBaThb.

Les consommateurs sont fatigués de faire des économies, mais ne sont pas préts a payer
trop cher.

Le prix des prix

B MOAHbIX MarasnHax XeHeBbl MNOSBASIOTCA PELH KOIEKLUN OCEHHE-3MMHEro ce3oHa:
BbICOKME Canoru, KoxaHble 106Ku, KaleMnpoBble KapauraHbl N LUMPOKNE LUEPCTSIHbIE
6ptokn - BbIbOp panyeT. OgHaKO MHOrMe NokKynaTenun C NOKYNKOW He crnewaT: NoNTopbl
TbICAYM (PPAHKOB - @ CTOUT S 3TO MUOE NAaTbULe TaKNX AeHer?

MoKynaTenu oCTOPOXKHMNYAIOT, OTMEYaloT NPOoAaBLbl XKEHEBCKUX MY/IbTUOPEHAOB.
BuyepaluHmne nobuTtenn CNOHTaHHbIX MOKYMNOK NPOCAT OT/IOXKUTb Bellb Ha HECKOJIbKO AHEWN,
4TOObI Ny4dLle 064yMaTb MOKYIMKY, 1 BO3BPALLAKTCA 4151 NMOBTOPHOW NpuMepKu. MiIMeHHO
Tak HefaBHO nocTynuna Enena, Boibupas koxaHbin TpeHY B Zadig&Voltaire (895 eBpo).

B nonckax Hawnyylero NnpensioXXeHuns, HeKoTopble, Kak BaHecca, MOryT npuMepuTb Bellb


https://nashagazeta.ch
http://www.nashagazeta.ch/cities/zheneva

B )KEHEeBCKOM ByTuKe, 4ToObl MOHATb, KaK CUAUT, a KYNUTb €€ OH-
NnanH. [la)xe C y4eToM CTOMMOCTWN O0CTaBKU N3 dpaHuMmM, Takas Nokyrnka bbiBaeT 6onee
BblrogHa. CuTyaums «npuwia 3a HOCKaMu, ywia ¢ Ty@asMn» Toxke BCTpeYaeTcs penko.
MokynaTenu NpMxXoaaT B MarasuH, 4Tobbl KynnTb 3apaHee onpenesieHHyo Bellb, 4acTo
3Has, CKOJIbKO OHa CTOUT. Pacxoabl Ha NOKYMKM NOCTENEHHO YBESIMYMBAIOTCS, FOBOPSAT
npoAasLbl, U MHOTME FOTOBbI 3aM/1IAaTUTb BbICOKYIO LIEHY, €C/IN CYUTAIOT, YTO OHa
KOMMEHCMpYyeTCsa KayeCcTBOM Belwn. LLleHHOCTb - BOT YTO MHTepecyeT nokynaTenemn
POCKOLUM NMpexxae BCero.

domam mof, 4bM (hbHaHCOBbIE pe3ynbTaThl CyLLEeCTBEHHO 3aBUCAT OT Cubl X bpeHaa,
npoweawmnin rog NnpuHec cepbesHble ncnbitaHnsa. «Motpebutenn 6onblie He 4OBEPAIOT
bpeHpam», - yTBep>xaaetT MapTuH JInHACTPOM, rypy bpeHanHra n astop «Buy-ology: Truth
and Lies About Why We Buy» (“Buy-ology: YBnekaTesibHOe nyTellecTBue B MO3r
coBpeMeHHoro notpebutensa”). «OHM cTanu ropa3no 6bosee oCTOPOXKHbIMU. ELLle MHOrO neT
Mbl HE YBMAWNM TOr0 YPOBHSA AoBepusa notpebutenen K Mmapkam, Kotopbin 6bia 4o
peueccumn».

B aTon cuTyaummn BcTaeT Bonpoc o6 ycuneHmnn bpeHpa n yoepXxaHnm nossbHbIX KJINEHTOB.
Mpon3zsognTen poCcKoWM AO/KHbI 3aHOBO 06BbSACHUTbL MOKyNaTeNbHULE, «3a4€M e/ HYy>XHa
eule ogHa cyMmka Vuitton». OgHon marunm bpeHna HepocTtaTo4Ho, ybexxaeH JINHACTPOM.
[oMa pocKoLmn A0/HKHbI CHOBa N0BOpOTLCA 3@ NOKynaTesen, AoKa3aTb He TOJbKY
CUMBOJINYECKYIO, HO N peasibHYl0 LLEHHOCTb CBOUX U3A4ennii. Takyr NMonbITKY, XOTA 1
Hey[a4yHyto, HegaBHO nNpepnpuHan Louis Vuitton. Mponssogntens AOpornx CyMok
BbIMYCTWU peksiaMy, KOTOpas Co34aeT BrnevyaTaeHne, 4To CYMKN LLe€HHbI MOTOMY, 4YTO
LWbIOTCHA BPYYHYIO. B pekname geByllKa WbET UMI0N PYyYKY CYMKU N3 KOXW, @ C/IOraH
rnacuT: «MHOro TepneHuns, NbHAHasA HATb U NYEINHbBIA BOCK». KOMUTET peKaMHbIX
CTaHpoapToB Benukobputanum (ASA) ynuuun dpaHuy3ckuin 6peHa B obMaHe - CyMKu
WbIOTCA Ha MawunHax - 1 Louis Vuitton 6bin BbIHY)XAEH O0TKa3aTbCA OT peKsambl.



MokynaTenn ANU3anHEepPCKOnN ofexX bl XOTAT
ObITb yBEpPEHbI, 4TO NpMoOBpPeTaDT Ka4eCTBEHHYIO Bellb, KOTOPYK CMOrYyT HOCUTb 0Aro. B
3TOM Ce30He KpYrMHble AoMa MoAbl 03a60TUANCE TeM, 4TOObl YNY4LLUNTb Ka4eCTBEHHOCTb
CBOMX n3gennin. U3 gusanHepcknux KoNnekuuin, K npuMmepy, COBCEM nc4esna ogexnana c
HeobpaboTaHHbIMN KpassMU U BEPHYJINCb POCKOLUHbIE MaTepuasnbl - Nap4ya, 30/10TO, Mexa,
3K30TUNYECKME KOXKWN, KOTOPbIE HE TONILKO CaMun No cebe ABNAIOTCA OPOrUMU, HO 1
TpebytoT 6onbLUNX 3aTPaT U MacTepcTBa. [la)ke Takasd HEMPUXOT/INBAS Bellb, KakK AXKMUHCbI,
noayynsa KavyecTBEeHHbIN anrpens. BaHecca oTkpbiia onsa cebs axxuHcol Ernest Sewn. OHum
CTOAT AOPOXKEe, YeM NpuBbIYHbIe ANnsa Hee Diesel, HO NnoaAKynNUAM ee NPoAyMaHHbLIM KPOEM U
TeM, 4TO caenaHbl 3 0cobo MArkoro aeHmMa ¢ gobassieHneM nankpbl, NO3TOMY «OenatT
HOMM OJVHHBIMWU N CTPONHBLIMU». «Earnest Sewn» - urpa csoB, HamMmeKatloLwas Ha
Cepbe3HOCTb, C KOTOPOW caenaHa Kakaas napa. A 300 ppaHKOB «3TO BMNOJIHE
ornpaBAaHHas LeHa C y4eTOM YPOBHSA AM3aiHa N KavYecTBa MaTepunana».

MHormne ansanHepbl 0CO3HaNN, YTO BbIFOAHOE COOTHOLUEHME LieHbl U KaYyecTBa - Jiyyllee
npensioXeHne, KOTopoe MOXXHO cAesflaTb YyBCTBUTE/IbHbIM K LleHe NOoKynaTensMm.
«KayeCcTBeHHbIN AN3alH 3a pa3yMHbIe LeHbl»,- TaK (QOpMyMpyeT CBOMN NpUHUNN An3anHep
Topu bepy, KoTopasa co3faeT 06yBb, CYMKU N aKCecCyapbl, O4eHb NONyaspHbIe cpeau
MOJ1I04bIX FONNNBYACKUX 3Be34. baneTkn Tory Burch ¢ y3HaBaemown 301070 6poLLbio CTOAT
B Bon Genie meHee 400 hpaHKOB - 4TO 3HAYUTENLHO HUXKE LieHbl 06yBU OT ApPYrux
3HaMeHUTbIX An3anHepoB. B nepmnopa, korga nokynaTtenn COKpallatoT pacxonbl, OHU ULLYT
cnocobbl co3gaBaTb MakCMMasibHO pa3HOObpasHbIM U PYyHKLUMOHAsbHBLIA rapaepob npu
MWUHUMYMe TpaT.

OTO OTZIMYHO NOHMMaeT AnekcaHap BaHr. B npowsioMm roay oH Bblnrpas NPecTuXXHYo
npemunto Swiss Textile Awards, koTopon LLiBenuapckas henepauns TEKCTUNA Harpa>kgaeTt
CaMoro NepcrneKkTUBHOro MOJI0A40ro An3anHepa B Mmpe. BaHr He co3faeT npa3sgHNYHYo
oaexay Ansa ocobbix cny4yaes, a MOBCEAHEBHbIN N O4eHb CTUJIbHbIA Ba30BbIN rapapepob.
MpocCTble YepHble MankKu caenaHbl N3 CMecu XJ10MKa, Wenka n Kawemmpa. YepHas
TpUKoTa>kHas tobka ¢ apanupoBkon (162 dpaHka) MArko obTarmeaeT puUrypy mn BoirnaaaT
OLHOBPEMEHHO CTPOro n HepopMasibHO.



NIMeHHO 3Ty 106Ky 1 Kynnna COTpyAHULLA PEKNAMHOI0 areHcTBa )xyam MapTuH, KoTopas
paccyYMTbiBaeT NOTPATUTb 2 ThiICAYM PpaHKOB Ha 0BHOBNEHNE CBOEr0 OCEHHEro
rapgepoba. [>Kyan roBopuT, 4TO ByaeT aenaTb MeHbLUEe MNOKYMOK B 3TOM rofy, HO Kakayto
Belb 6yaeT BbibupaTb 6onee TwaTeNbHO. «Bce B MarasnHax Takne nNpuBeTAMBLIE U
ynblb4mBble N FOTOBbLI cAenaTb BCe, 4TOObI MOMOYb C BbibopoM». B cuTyauunm, korga 3a
nokKynaTesien NpMXoANTbCS NOBOPOTHCA HE TOJIbKO AOMaM MOA, HO U BNlafesbLaMm
Mara3uHoOB, 419 MOAHML, HAaCTynuaa 3010Toas nopa. Kak roBoput [)Kynu, «Xoaw,
BbIbupam».
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