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luxe suisses se vendent bien

Auteur: TaTbaHa N'Mpko, XXeHeBa-Lliopux , 10.06.2015.

© Keystone

HecmoTps Ha bywyowmne Hag HauMOHabHbIMK BaJlloTaMn BUXPU N HAaCTOSALWME NPOPbIBbLI B
chepe BbICOKUX TEXHOIOMMI, B MPOLLJIOM rofy COBOKYMHas Bbipyyka 100 KpynHenwmnx
MNPOBbLIX MPON3BOANTENEN TOBAPOB Kiacca «JIIOKC» fgocTurna 214,2 mnpg 4o1apos.
LLIiBenuapusa OOCTONHO NpeacTaBsieHa B penTuHre 6narogaps CBOMM YacoBLUMKAM.

I

Malgré les vents contraires qui agitent les devises et les grands bouleversements
technologiques, les 100 plus grandes sociétés de produits de luxe dans le monde ont
généré un chiffre d'affaires de 214,2 milliards de dollars I'année derniéere. La Suisse, grace
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a son horlogerie, est dignement représentée dans ce classement.
Les produits de luxe suisses se vendent bien

KonebaHunsa BantoTHbIX KYPCOB U MOSABJIEHNE HA PbIHKE «YMHbIX YaCOB» OT MHOCTPaHHbIX
KOHKYPEHTOB He cnocobHbl NogopBaTb MHTEPEC LesieBON ayanTopun K TpagnumnoHHbIM
npeamMeTamMm poCKOLWM, Kyaa BXOAAT M LWBENLAPCKMeE Yackl. B nocnengHeM penTuHre
koMmnaHuun Deloitte, HacuymTbIBatowem 100 nponssoanTenen co Bcero mupa, 11 nosmnymn
3aHATO nNpencTasuTenamm KoHgenepaumu.

BONbLWNHCTBO U3 HUX XOPOLLUO 3HaKOMbI MOKynaTensaM rno 4yacosbiM bpeHaam Ulysse Nardin,
Audemars Piguet, Patek Philippe, Rolex, Breguet, Omega, Rado, Longines, Vacheron
Constantin, Piaget n gpyrnm. EAMHCTBEHHas WBeNLUapcKkas KOMMaHUa B PpenTUHre, He
chenaBllas CTaBKy Ha POCKOLLUHbIe XPOHOMETPbI WIN AparoLeHHOCTU, - NMPoOu3BoAnTeE b
obyBU, akceccyapoB 1 rotoBon ogexxabl Bally, Bbipocwinin n3 HebonbLLION QUPMbI,
Ha4YnHaBLUEN CBO feATenbHOCTb B 1851 roay B nogBane haMnibHOro gomMa B nMpuropoae
OnbTeHa WWeHeHBepae (KaHTOH 30n0TypH). CeroaHsa Bally 3aHumaeT 68 mecTto B Ton-100
KPYMHENLINX NpOonN3BOANTENIEN SNINTHLIX TOBAPOB C 06bEMOM Npodark, AOCTUraOLWMM, MO
oueHKaM cocTasuTenen, 398 MsH [ONNapOB.

Mo naHHbIM nccnepgosaHmsa Global Powers of Luxury Goods, penTUHI BTOPOM roa noapsas
Bo3rnaBnseT ppaHuysckaa rpynna LVMH Moét Hennessy-Louis Vuitton. MNMonynspHocTb
cyMmok Louis Vuitton, wamnaHckoro Moét & Chandon, Dom Pérignon n Veuve Clicquot
(«BonoBa Knuko»), KoOHbsika Hennessy, napdtomepun Christian Dior, Guerlain, Givenchy u
[aXKe BXOAALLMX B FPynny LWBenLapckmx YacoBbix Mapok TAG Heuer, Zenith, Hublot
obecnevnnn 30/10TOMY NMpusepy BbIpy4Ky B pa3imepe 21,76 mapa [onnapos.

BTopoe MecTo B pernTuHre CHoBa yaasiocb 3aBoeBaTb rpynne Richemont, 4yba wtab-
KBapTupa pacrnonoxxeHa B XXeHeBe. Haa ee PMHAHCOBLIM pe3y/ibTaTOM TPYASATCA He
TOJIbKO LWBenuapckme yacoswmkm Vacheron Constantin, Jaeger-LeCoultre, IWC n Piaget, HO
n hpaHuy3ckaa komnaHusA Cartier, 3aBoeBaBlwas 6onee 100 neT Hazah TUTYN «oBeAMpa
KOpoJien N Kopos oBennpos» 1N 00 1964 rona coxpaHsasLUasa CTaTyC CEMENHOro
NpeanpuaTrs, a TakXXe «NPonnucaHHbin» B FepMaHnUn N3roToBUTESb SKCKJIKO3MBHbIX pyYek
Montblanc n chpaHuy3cknin gom moabl Chloé. CoBOKYMHbIN (OMHAHCOBLIN pe3ynbTaT Fpynnbl
Richemont B kaTeropuu ToBapoB KNlacCca «JloKC» goctur 13,43 Mapa [Bonnapos, 4To Ha
8,9% 6onblUe NpowNorogHero rnokasaTens.

LLisenuapuam Swatch n Rolex, nonaswum B npowsom roay B Ton-10, Ha 3TOT pa3 He
y0asnocb yaep»XaTbCA Ha CBOMX no3uumnsax. KomnaHusa Huka Xaneka, Bnageouwasn He
TONILKO nonynspHon Mmapkon Swatch, Ho n Breguet, Omega, Longines, Rado n gpyrumu,
OKa3aslacb Ha 6 MecTe, NMPONyCcTUB BNepe roHKOHICKYI0 10BeNMpHY0 koMnaHuio Chow Tai
Fook Jewellery. Mpwn 3ToM pa3mep Bbipy4kn Swatch ysenmndunca Ha 9,9% wn goctur 8,8
MApA AONNAPOB, OOHAKO TEMMbl POCTa a3naTCKOro KoHKypeHTa (+17%) no3sonmnum emy
Cpa3y NOAHATLCA Ha 4 MecTo B penTuHre.

ObocHoBaBLKninca B XeHese Rolex onyctunca ¢ 10 Ha 12 MecTo, Npu 3TOM TakKXe
yBenu4ms obbem npofax 00 5,4 mapa ponnapos. [IOMMMO CTpEMUTENLHO BOPBaBLLENCSA
B «fgecaTky» Chow Tai Fook Jewellery, wBenuapckasa 4acoBasi KOMMaHMsa NponycTuia
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Bnepen aMepukKaHCKy Koprnopauuo PVH, nponssogsalLyo ogexxay non mapkamm Tommy
Hilfiger, Calvin Klein n gpyrne.

CnepnyeTt OTMETUTb, 4TO MPU COCTaBIEHUN PEUTUHIra aBTOPblI UCCNEe0BaHUA ONMMPasINCb Ha
hnHaHCcoBble pe3ysibTaTbl KOMNAHUI, OOCTYMHble KO BTOpon nosioBuHe 2014 roaa.
Moatomy B Global Powers of Luxury Goods rnoka He 3aMeTHbI MoC/e4CTBUA YKpenaeHuns
HalUWOHaJIbHOW BaJlOThl A5 WBENLapCKNUX nponssogntenen. ABTopbl NCCefoBaHNSA
rnosaraoT, 4To B ByayuiemM 3TOT (hakToOp MOXKET NOBbICUTb KOHKYPEHTOCMNOCOOHOCTb
€BPONEeNCKNX KoMnaHun, paboTatowmx B TOM e CerMeHTe, 0TMedyas npm 3TOM, 4TO LLEHa B
OAHHOM CJly4ae - He rfaBHbI onpegensowmn gakTop. JencTButensHo, cyas no obbemy
JKCMopTa LWBenuapckon npoaykumm 3a 1 keaptan 2015 roga, 4acbl n gparoyeHHOCTHr
OKa3aJINCb YyTb JIN HE €AUHCTBEHHbIMW TOBapaMu, NOKJIOHHMKOB KOTOPbIX CUJIbHbIM
hpaHKOM He ncnyraTb.

B cBO o4epenb yKpenaeHue )paHka MOXKET NOBbICUTb MOKYMaTesIbHY0 CNOCOOHOCTb
xuntenen KoHgpenepaumns, KoTopble NONOJHAT psALbl MOCTOSAHHbIX KJIMEHTOB KOMMaHUN,
BxogsAwmx B Ton-100, c4nTaloT aBTOPblI NCC/IeA0BaHUSA.

YTO KacaeTCs OCHOBHbIX PbIHKOB CHbITa, 3KCMepTbl OTMEYaloT CHMXKEHME TEMIMOB
3KOHOMMYECKOro pocTa Kntasa n ycuneHue 60pbbbl ¢ Koppynumen B Ka4ecTBe hakTOpPOB,
KOTOpble MOryT MOBAMATbL Ha 06beM cnpoca. HU3Knm ypoBeHb UHMNALMN U NafgeHne LeH
Ha He(pTb CNOCOBCTBYIOT POCTY NOKYyNaTesSIbHON CNOCOOHOCTN aMepuKaHLEB, CHUTAIOT
aBTOpPbl UCCNefoBaHNA. DKOHOMWKA €BPO30HbI JIMLLb Ha4YMHaeT EMOHCTPMPOBATb
HeKOTOopble NPU3HaKK yay4weHuns, bnarogaps NoIMTUKE «KOJIMHECTBEHHOIO CMArYeHUs»,
3anyuieHHon HegaBHO EBponencknm ueHTpobaHkoM. ANoHCKas 3KOHOMUKa Bblllia N3
peueccumn B Havane 2015 roga, B To BpeMs Kak bpa3unma 6opeTcsa ¢ pocTOM UHPAALUUN W
nageHnem Kypca HaunoHaIbHON BaslloThl.

HakoHel, nepcnekTMBbl POCCUNCKOro pbiHKa, N0 MHeHUto 3kcnepToB Deloitte, He canwkKom
pafy>XHbl. 3a Ha4YasIoOM YKPAaNHCKOro Kpn3nca n BeegeHneM CaHKLmMn nocsenoBar
MacCCOBbI OTTOK KanuTasa 13 CTpaHbl, CNPOBOLMPOBABLLUNA NMageHne HaunoHanbHOW
BastoTbl. CHM>XKEHME LeH Ha He()Tb TakK)Xe BHEC/1I0 CBOW BKJ1a4 B AaBJsieHNe Ha pybb, a
orpaHMyeHne AoCcTyna K MHOCTPaHHbIM (PUHAHCOBbLIM PbIHKAM N TEXHONIOTNSIM OKa3aJ10
HeraTuUBHOE BANAHME, B NEPBYIO o4epeab, Ha paboTy KOMNaHWUN SHEPreTn4ecKoro
cekTopa. PoCcT ueH Ha HedpTb MOXET NoMoyb Poccumn, oaHako 6e3 ocnabneHmnsa caHkunin en
byneT TpyOHO BEPHYTbLCSA K CEPbE3HOMY SKOHOMUYECKOMY POCTY, CHUTAIOT aHAIMTUKN
Deloitte.
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CTtaTbun no teme

LLiBenuapusa - BULLe-4eMMNUOH MO NPOM3BOACTBY NpeaMeTOB POCKOLLN
Po>xoecTBO - He NOBOJ pacKOLIeNTbCH

LliBenuapckue Yyacbl U APAroLeHHOCTUN He NOoCTpafain OT CHUXKEHUA SKCNOopTa
Korpa »xanatb nogasaeHunsa Apple Watch B LliBenuapun?

LLiBenuapusa - B nATepke Hanbonee yCTONYMBbLIX SKOHOMUK MUPa
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