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3eneHbin cBeT | La mode « verte »

Author: Haga MuwyctunHa, WHTepnaked , 30.09.2009.

3eneHbin uBeT B Konnekumnsax Thakoon, DKNY, Marc Jacobs oceHb 2009 (© NYMag.com)
PacTyLnin nHTepec Ko BCEMY 3KOJIOTMYECKN YNCTOMY 3aCTaBAAT MHOYCTPUIO MOAbI
«MO3eNEeHETb».

I

L'intérét croissant pour I'écologie pénéetre également le milieu de la mode et oblige son
industrie a se mettre au vert.

La mode « verte »

Ha npowon Hegene B WBenLapCcKoM ropone VMIHTepsiakeH npowues BceMmnpHbI KOHrpecc
Mo opraHuyeckoMmy xsonky - From Fashion to Sustainability, nan «OT Moabl K yCTONYMBOMY
pa3BuTuio». HazBaHMe KOHrpecca Ba>kHO: B HEr0 3aJI0XKEHa naes nporpecca, ABMXeHNs K
Lesnn, B NyHKT Ha3Ha4vyeHus. OHO npepnosiaraeT, 4TO Kanpu3Has U HeJoropevyHas Moaa
OCTaeTCs No3aan, Kak ropoJ 3a OKHOM yxOo4slero noesaa, a Mbl ABUraemMcsa gablue,
Bnepen, K sustainability.

CerofiHa TEPMUH «yCTONYNBOE Pa3BUTUE» KAaCcaeTCs NpakTuyeckn nobon chepsbl
neatenbHocTn. OH 06beanHAET NPOMBbILLIEHHOCTb, BU3HEC, CTPOMTENbCTBO, AN3aliH.
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Konnekumnsa ns opraHnyeckoro xsonka H&M

9TO N KOMMJIEKC Mep, COAENCTBYHIOLWMX POCTY IKOHOMUKMN BefHbIX CTpaH, N HOBblie hOPMbI
yrnpaBneHus UHAHCOBbIM KannuTanaoMm, N NpuHUnn Bo3obHoBAAEMOr O,
3HeprocbeperarLero n 3KoJI0rM4eckoro NCnoJsib30BaHMUsA pecypcos.

B nerkon npombineHHOCTY sustainability nogpa3ymeBaeT ncnosib30BaHMe 3K0JI0MMYHOIr o
CbipbS U TEXHOJIOMUI B LIMKJIE MPOM3BOACTBa oAaexabl. Kak nsbexxaTb XMMNKaTOB Mpw
oTbennBaHuM NN OKpaLLIMBaHUN TEKCTUNA? Kak BblpallMBaTb XJ10MNoK 6e3 ncnosb3oBaHUS
necTmunpos? MI3BeCTHO, 4HTO MHOrMe BeLlu, KynjaeHHble B EBpone, nponsseaeHsbl Ha
habpukax B 6efiHbIX cTpaHax. N paboTHUKK 3TUX habpuk TpyasaTCA B NJOXMUX YCIOBUAX U
3a HM3KY onnaTy. Kak nm noMmo4b? Kak npomnssecTun ogexay, cobnionas sce
3KOoJIorn4yeckume ctaHgapTbl U NpuHUuKnel Fair Trade?

C 21 no 25 ceHTs6psa B UHTepnakeHe paboTanu c Lesblo HANTU OTBETbI Ha BOMPOCHI.
YeTblpe AHA Npe3eHTaunn, CEMMHAPOB, KPYIrJbiX CTOJI0OB Obl/I OPUEHTMPOBAHbI Ha MOUCKN
WHHOBALIMOHHbLIX METOA0JIONMIA B LIeNnn Npou3BoACTBa M NPoAaXku oaexabl. KoHrpecc
cobpan cneunasncToB No TEKCTUIIIO U TOTOBOW 04eXAe, MapKeTOoJI0roB, MPON3BoOANTENEN,
BnagensueB 6peHaoB. OpraHU4YecKun Xs0MokK, KOTOpPbIN BblpallnBatoT, obpabaTbiBaloT U
OKpawmnBatoT 6e3 NCNoJIb30BaHNA XMMNYECKNX NPOLLECCOB, AOJ/IKEH CTaTb HE MPOCTO
MOAHbIM TPEHAOM, HO CTaHAapPTOM B MPOM3BOACTBE oAexXAbl. B oTinyme ot Moabl, KoTopas
MPUXOANT N YXOAUT, YCTONYMBOE Pa3BUTME AO/IHKHO BbiTb MOCTOAHHOWN BENNYNHON.

OTa npes rnoka He npu>xunnacb B pelwH-nHaycTpun. LWarn B CTOPOHY NCMOJIb30BaHUA
OpraHNYeckoro TekKCTunA bBblan coenaHbl ewe AecaTb fIeT Ha3an, HO ogexaa n3s 6ambyka,
KOHOMAN 1 JibHa BbI3blBaeT 60bLWMA NHTEpPeC, CKopee, y cneundnyieckon aygntopun -
“ckannun” (annun, o3abo4eHHbIN NpobaeMamm 3KONOrMn U 3TUYeCcKoro notTpebuTtenbcTea) -
HeXXennm y MoaHuUKoB. O4eHb 4aCcTo 3KO-bpeHabl, BbiNyCKatoLmMe 3K0-04eXay, He
KOMMEeTEeHTHbl B BOMPOCax AM3alHa, N B pe3dyfibTaTe NokyrnaTeslb 0TKa3blBaeTCsa nepepg
BblbopoM: nNnbo skonornyHoe, nnb6o mogHoe. N BbibnpaeT B Nonb3y BTOPOro.

C 2004 roga omexay U3 opraHnyeckoro xsonka cosgaet H&M. B 2009 rogy KoMnaHusa
nJaHUpyeT NCNOJIb30BaTb 3 ThICAYN TOHH OPraHM4YecKoro xJionka, no cpasHeHuo ¢ 30
TOHHaMu B 2006-M. XKeHckas ogexaa amepukaHckon komnaHuu Idigenous Design
chesiaHa 13 HaTypaJibHbIX MaTepMasioB - OPraHNYeCKOro XJ1ornkKa, WepcTn anbrnaku v
weska. Ho 3TnM 3KOSIOrMYHOCTb HE OFrPaHNYMBAETCA: TEXHNKA B 0hruce KOMMNaHuu
paboTaeT OT cosiHeYHbIX baTapen, a COTPYAHUKM e34AT Ha paboTy Ha Benocmnenax.



Konnekuyma Imane Ayissi, NnokasaHHasa B paMKax

From Fashion to Sustainability (© Michelle Limina)

3a nocnegHuin rog MHOrMe U3 caMbliX U3BECTHbIX BpeHA0B K1acca JIIKC pacLunpuIn CBOWN
ACCOPTMMEHT 3KOJIOMMYECKMX TOBApOB. Tak)Xe pe3Ko BO3pocia LeHa gewH-6peHnos,
M3BECTHbIX CBOEN COLMANIbHON OTBETCTBEHHOCTbIO. PpaHLy3CKMN KOHIJIoMepaT POCKOLIK
LVMH He ynycTun BO3MOXXHOCTb Npuobpectn 50 npoueHToB akunn B Edun, kKomnaHmnm no
MPON3BOACTBY KO MYECKN YACTON (OpraHM4YecKon) oaexxabl, OCHOBaHHOW neBLOM BoHO 1
ero xeHown Anun XetocToH B 2005 roay.

Odpyrvne KomnaHum coobLlaloT 0 CBOMX AENCTBUAX MO cOXpaHeHuto pecypcos. The Wall
Street Jounral nuweT 0 TOM, 4TO B BUTpMHax MarasunHa Tiffany&Co no Bcemy mupy
NnosABUANCH N3obparkeHns Kopannosbix pugos n obbasneHne o Tom, 41o ¢ 2002 roga
Tiffany He ncnosb3yeT KopaJssibl B CBOUX YKpaLUEHUSX.

Tem He MeHee, sustainability B helWwH-nHOyCcTpun 3aTparnBaeT He MHOrMe KomMnaHuu.
0eno 34ecCb He TOJIbKO B UCMOJIb30BaHUN OPraHNYeCcKoro cbipbsa nam cobntogeHnm
npuHunnos Fair Trade. [leno B TOM, 4TO CO34aHME 0AeXAbl U CO3AaHNe MOAbl - 3TO pa3Hble
BUAbI feAaTenbHOCTU. Llenb npon3BoacTBa ogexabl - Co34aHne npegmeToB rapaepoba, a
Lesb Co34aHMA MOAbl- NpUAaHne LEHHOCTM 3TON of4exae, noaaep)xaHue sepbl B Moay.
«Mbl He genaem BMA, 4TO MOAHAA o4eXada AO0JIKHA CO34aBaTbCs U3 3KONOrMYeCKnX
MaTepunanos», CKasasa ®paHka Co33aHuW, rNaBHbIA pefakTop UTasnbsaHCKoro Vogue. «3T0
61710 66l abCYypAHO N HEMBLICAIMMO». MOfa OCHOBaHa Ha HOBU3HeE N n3MeHeHusax. C ToOYKNK
3pEeHNA NHOYCTPUN, HEOBXOONUMBIM YCIOBMEM CYLLLIECTBOBAHUA MOAbl ABNAETCH He
onTMMKM3auns, a HaoobopoT, COKpPaALLEHME XU3HEHHOIO LKA ToBapa. Mofa He TOJIbKO
Mo3BOJISET, HO U TpebyeT MeHATb BbICOTY Kabnyka, BbibpacbiBaTb CTapoe NaabTo n
MOKymaTb HOBOE, N TaK M3 Ce30Ha B CE30H.

NMeHHO No3TOMY, CaMbiM MHTEpEeCHbIM NpeaMeToM Ansa HabnwogeHna n obcyxaeHnsa Ha
3aBepmBLUNCA B MunaHe Hegenn moabl BecHa 2010, cTanu He caMn KOJJ1IeKL MU, @ HOBOEe
OTHOLUEHMe ON3alHepoB K CO34aHUI0 MOAHbIX Belen. CnoBa «pemMecsio»,



«OTBETCTBEHHOCTb» U «YCTONYMBOE PA3BUTME» YACTO MOBTOPSAINCH B UHTEPBLIO U
pa3roBopax. [lnsanHepbl 60sbLLIE HE XOTAT BbIMYCKaTb BELWLN-OOHOOHEBKMN, @ XOTAT
co3aaBaTb A0JIrOCPOYHbIE «0OBbEKTbI MHBECTULNN» - O0OPOTHbIE BPIOKN N3 XN10MKa,
[OpOrve N Ka4ecTBEHHbIE NJ1aTbs, CJIOBOM 04eXAY, KOTOpas MOCAY>XUT He OOAUNH JIeTHUN
ce30H. [ln3anHepsbl pewnnin bepeyb pecypchl, Kak MPUpPoabl, Tak 1 NokynaTenen. ITon
naoee TOYHO MOXXHO [aTb 3e/IeHbl CBET.

3KOHOMUKA
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