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BnHO ocTaeTca caMbIM MOMyASPHbIM aJIKOroJsibHbIM HanUMTKoOM B LLIBenuapun © Switzerland
Tourism

Mo paHHbIM Accoumaumm Addiction Suisse, NMBO oCTaeTCa caMblM MOMYJIAPHbLIM
aJIKOr0JIbHbIM HAaNMUTKOM Cpean LWBenuapckon monoaexxu. C Bo3pacToM 3HaAYUTESIbHO
yBesinymBaeTcsa fonsa notpebneHns BuHa.

Selon I’enquéte de I’Addiction Suisse, la biere reste la boisson alcoolique la plus populaire
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chez les jeunes Suisses. Avec I'age, la part du vin consommé augmente considérablement.
Qu’est-ce que vous allez boire?

PerynspHo npoBoAst MOHUTOPUHI aJIKOrOJIbHbIX MpeanodYTeHun xntenen LLsenuapuu,
Accoumnaumnga Addiction Suisse coobllaeT B cBoOeM nocjaegHeM ncciaenoBaHum, 4To
MPMBLIYKWN FreNbBETOB 3a NocaeaHne rofbl Majao U3MEHUITUCH.

KoHenepauus, kak n cocegHue Ntanma n ®paHums, no-npexxHemMy ocTaeTcsa CTpaHou
LeHuTeNnen BUHa - Ha 3Ty KaTeropuio aJkoroJibHbIX HarNnMTKOB, Kya BXOOAAT UTPUCTbIe 1
LWwaMrnaHckme BuHa, npuxogntcsa 60 % obwero obvema notpebneHns. EMy oTnatot
npeanoydyteHme 8 n3 10 eHWwnH 1 6onbLue NONOBUHBLI MY>XXYUH.

O6bbem noTpebneHnsa NmMBa, KOTOPbLIM CNABUTCA Apyras cocenka Leenuyapumn, NrepmaHus,
BABOE MeHbLue. [1py 3TOM rniaBHble NOKJIOHHUKN XMEJIbHOIr0 U MEeHHOro HarnuTKa -
Mosnoable noan B Bo3pacTte oT 15 o 24 net. Ha nuBo npmxoantcs 6osblue NoS0BUHbI
BbIMMBAEMOro UMM asikoross.

Kpenkoe cnmpTHOE, anepuTuBbl, KOKTENIN 1 cNaboasikorosibHble HAaNUTKU C PPYKTOBbLIMU
BKYCOBbIMU fo6aBKaMu (afikonon) He Nofb3yloTca y Wweeluapues 60/1bLION
nonynapHOCTbio. X cyMMapHas nons He npesblwaeT 10 % obuiero o6bema notpebneHus,
NPy 3TOM MNOJIOBMHA MPUXOANTCA Ha KPEMKUN aJIkorosb. 3Ta rpyrnna CAMPTHbIX HAaNMTKOB
Hanbornee nonynsipHa cpeamn MoIoAeXW, B TO BPEMSI KaK C BO3PAaCTOM NHTEPEC K Hel
nponagaeT.

CTunb pacnuTmna NonyaspHbIX Cpean MOSIoAEXN NMUBA, KPEMNKUX aJIKOr0JIbHbIX HAaMNTKOB U
pa3/INYHbIX KOKTenen 3Ha4YnTesIbHO OT/INYAETCA OT Ky/ibTypbl NoTpebiieHnsa BMHa.
MNocnenHee Yalle NbOT B Te4eHne paboyven Hegenn, B TO BPpEMS Kak MOJIoble LBenLapLbl
«OTTArMBAKTCA» C JIIOOMMbIMN HAaNUTKaMN Ha BbIXOAHbIX. 3@ CYET 3TOro B nNepmoj yumk-
3HA0B 06bem noTpebnsaemoro ankorons BolpactaeT Ha 60 %.

KctaTtn, HegasHo Accoumauma Addiction Suisse BbICTynuia € NPU3bIBOM UCKJIIOYNTb
CNMPTHOE N3 MAapKETUHIOBOW CTpaTernm ropHoOJIbDKHbIX KYpPOPTOB. JUCKOTEKN N aIKOroJib
HepenkKo NPenogHOCATCA KakK 0AHO M3 OCHOBHbIX MPENMYLLECTB A1 MOJIOAEXN,
obpawatowlen ocoboe BHMMaHMe Ha NpeasioXeHne apres-ski («nocne nbik», dp.).
CnnpTHOE MOXXHO KynuTb 1 BO BpeMs obena B NtoboM Kade Ha CKIoHe. DKCnepThl
noavyepkmBaloT, 4TO yrnoTpebneHne ankoross Bo BpeMs KaTaHUa narybHo sBnanseT Ha
CNOCOBHOCTb KOHLEHTPMPOBATLCA U NPU 3aHATUSAX TPAaBMOOMNACHLIMU BUAAMUN CAOPTa He
MeHee PUCKOBAHHO, YeM NMpu BOXXAEHUN aBTOMObBMAS.

C TOYKMN 3peHNss KOHKYPEHLNUN Mexay NMMBOM U BUHOM, NMpearnoyYyTeHns weenyapues
MEHSATCA KapAWHalibHbiM 06pa3oM B 3aBMCMMOCTM OT Bo3pacTa. Tak, B obiem obbeme
noTpebnaemMoro ankoross cpeam Mosofexu B sospacte oT 15 go 19 net 53% npuxoaunTtcs
Ha NMBO N Nnwb 16 % - Ha BUHO. B BO3pacTHOM KaTeropun «75+» 0on9 BUHa BblpacTaeT
00 84 %, B TO BpeMs Kak NMBY OTBOAATCHA CKPOMHble 11 %.



ObHapyxunu skcnepTbl Addiction Suisse n HeKoTopble pervoHasibHble Pa3INYUA: XNUTENN
TUYNHO N PPaHKOA3bIYHBIX KAHTOHOB HaMHOI0 H6osbLle LeHAT BUHO, YeM KX
COOTEYeCTBEHHMKN N3 HEMELLKOW YaCTu CTpaHbl. Tak, 404 3TOro HannTKa B obwem
noTpebneHnn ankoronsa B yKa3aHHbIX PermoHax A0CTUraeT, COOTBETCTBEHHO, 73 %, 69 % un
56 %.

Kakne nMeHHO BUAbl BUHA NOJIb3YOTCA Hanbonbluen NonyaspHOCTLIO Y LWBENLApLEB, B
nccneposaHum Addiction Suisse He rosopuTcsa. CoriiacHO AaHHbLIM, NPenCTaB/€HHbIM
MWUHNCTEPCTBOM cenbCKoro xo3anctea (OFAG), B 2014 roay MeCTHbIe MoKynaTenu
oThaBanu NpeanoyYyTeHne KpacHbIM BUHaAM MHOCTPAHHOIO NMPOM3BOACTBaA - HAa UX O0J110
npuwiock 129 MaH n3 265 MaH nnTpoB. benble, cyasa no Cnpocy Co CTOPOHLI HacesneHus,
nyyuwe yoamTcsa Weenuapckum BuHogenam - o6vem nx notpebnenmnsa coctasmn 49 maH
nnTpoB. OTaenbHOW CTpoKon B rogoBom otyeTte OFAG 0603Ha4YeHO UrpncToe BMHO - ero
wBenuapLbl BbINMBAOT 0KO10 18 MAH INTPOB B roA.

Mo AaHHbLIM MUHCenbxo3a KoHdenepauun, B 2014 rogy obwmnmn obvem notpebneHns BuHa
CHU3NNCA Ha 2,8%, 4TO NoaTBEpP)XAaeT TeHOEeHUMIO, HAaMeTUBLLYIOCA B MocsiegHne rogbl.
NcknoveHreM 3 aToro npasuna ctan 2013 rof, Korga weenuapLbl BbIMUaW, N0 OLEHKaM
OFAG, 0K0s10 273 MNIH INTPOB, NPOSABMB HEBbIBAbLIN paHee MHTepeC K NPpoayKLun
OTe4YeCTBEHHOIr0 NMpon3BoACcTBa. [laHHble 06 obbeme noTpebneHnsa smHa B 2015 roay noka
He ony6/INKOBaHbI.
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