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EOVNHCTBEHHBIN MUHYC: HECMOTPSA Ha yBenmyeHme obbeMa npoaaxk, Bblpyyka 3a nepsoe
Monyroane CHM3NIacb B pe3ysibTaTe YKpernaeHus paHka rno oTHOLIEHUIO K €BPO.
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Seul bémol: malgré le volume de fromage vendu en hausse, le chiffre d’affaire a diminué
durant le premier semestre suite a I'appréciation du franc par rapport a I'euro.
Le fromage suisse se vend bien a I'étranger

B To BpeMs Kak camu xutenn KoHdenepaunm ¢ yaoBOJSIbCTBMEM HapalmBaloT oObeMbl
noTpebneHms coipa (3a NepBbIt KBapTan 0bbeM Npoaak BblpocC Ha 0,7%), cNpocC Ha 3TOT
BUA NPOAYKLMKN OT LWWIBENLAPCKNX BypeHOK pacTeT 1 3a rpaHuuen. 3a Nosaroga MecTHble
NnPOn3BOONTENN 3KCNOpPTUpoBann 32147 TOHH cCbipa, coobulaeT opraHusauns Switzerland
Cheese Markerting (SCM), 3aHuMatowasncs NpoaBmXKeHneM NpoayKTa.

OTa undpa Ha 2009 ToOHH nnu Ha 6,7% npeBbilaeT NoKa3aTeslb 3a aHaJI0rNYHbIN Nepmos
npoworo roga. BoT To/IbKO AOCTUYb TaKoro pesyJsbTaTa bbis10 He Tak NpocTo. [leno B
TOM, 4TO POCT NPOAa>K He NPUHEC AOMONHUTENbHON NPUBLIAN NPON3BOANTENAM.
HanpoTue, cyMMapHas Bblpy4kKa cokpaTuiacb Ha 3,4% u cocTaBuna 268,8 MNH ppaHKOB.

Bcemy BMHONM - pe3koe yKpenaeHne paHKa, BbiIHyAMBLLEE LIBENLLAPCKMX NMPOLABLIOB
CHM>XXaTb LeHbl, 4TOObI yCNeLwHO KOHKYpPMPOBaTb Ha 3apybeXXHbIX pbiIHKax. HamnoMHMM, 4To
B cepefuHe fiHBaps nocje oTkasa HauunoHasbHOro 6aHka oT noggep>XaHus BaJIlOTHOIO
Kypca ppaHK NpakTUYeCKN CPaBHACA C eBpPO. dTa HOBOCTb cepbe3Ho obecnokounna
npon3BoanTenen, OPpUEeHTUPOBAHHbBIX HA SKCNOPT, XU 3aCTaBuia UX UCKaTb NYyTWU BbiIXoga n3
C/IOXXKUBLUENCA CUTYaUUWN.

MepeXxuTb yaap yaanocbk 6narogapsa agantauumy LieH, NO3BOMMBLLEN yaepKaTb KJIMEHTOB.
Kak BUOHO Mo pe3ynbTaTaM NepBOro noayroaus, WBenLapckme cbipoaenbl CMOran gaxe
HapacTUTb 06BbEMBI NPOAAXK, XOTSA BbIATU Ha TOT XKE& YPOBEHb BbIPYYKN MM MOKa He
yhanocb. KpoMe Toro, Cnpoc Ha HEKOTOpPbIe BUAbl CbIPOB CHU3WCS, HECMOTpPS Ha
NMPUHATLIE MEPbI.

Jlnpgepom B rpynne, noHecwen notepun, ctan Emmentaler AOP - TpagUUMNOHHbLIN
LIBENLLAPCKNI Cbip N3 KOPOBbLEro MOJIOKa C KPyMNHbIMW AblpkamMu. O6beM aKcnopTa 3TOro
copTa 3a nepsoe nojsiyrogne cHMU3uiaca Ha 11,3% no cpaBHEHUIO C aHAJIOMNYHbIM MEPNOLOM
2014 ropa. «EMy Npmwnocb KOHKYpPUPOBaTb C MHOMOYUCJ/IEHHBIMW HEAOPOr MU CbipaMu, a
3TO OY€Hb HACbIWEHHbIN PbIHOK», - NOAYEPKUBALOT crieumannucTbl Switzerland Cheese
Markerting. MNMpwu 3TOM gong aMMmeHTana B obwiem obbemMe 3KCNopTa NOKa oCTaeTcs
Hanbonee 3HaynTenbHOW, gocturasa 18,9% (6067 ToHH 3a noarona).

Ewe ogonH cnmeon LLBenuapmun, HO OTHOCAWMIACS yXKe K bonee oporon LLeHOBOMN
kKaTeropuu, - Gruyere AOP. CnpocC MHOCTPaHHbIX NOKyNaTeNen Ha YPOXKEHLLA KOMMYHbI
pronep n3 kaHToHa Ppubypr, cTaswen 6narogapa eMmy o4HON U3 TYPUCTUYECKUX
AoCTonpuMeYaTeslbHOCTEN, CHU3UNCA Ha 2%. B pe3ynbTaTe A0a8 3TOro TBEPAOro Chipa B
obuwem obbeme akcrnopTa cocTtaBnseT 17% (5462 TOHHbLI 3a noaroga).

TpeTnit No NONYyNSPHOCTY NpeaCcTaBUTESb LUBENLAPCKON «CbIpHOW Tapenkn» 3a pybexom,
npasfa, 3Ha4YnTesIbHO OTCTaLWUn OT NNAEPOB, - anneHuesnnep. Ha ero oo NpuxoonTcs
7,2% (2305 ToHH) obuiero obbema akcnopTa, NPUYEM 3a NepBoe NoJyrogme Npoaarkum
cokpaTuincb Ha 1,7%.
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Cpeaun opyrux «tepstowmx o6opoThl» WBENLAPCKMUX CbIPOB MOXXHO YMOMSHYTb
hpunbyprckuinn BawpeH (- 4,1%), «Conosy MmoHaxa» (- 2,2%), cTapenwunn colp LBenuapunmn
cbpuHL (-1,9%) n rotoBbi Habop ansa npurotoBneHns goHaw (-2,3%).

C opyron CTOPOHbI, CHUXXEHWE Crpoca Ha CaMble NonyaspHbie COpTa BOCMOJHNAN
TUNBL3NTEP, MPOLAXKN KOTOPOro yBenn4nnmce Ha 8,7%, n paknetT (+12,7%). A akcnopT
MSArkoro cbipa Vacherin Mont-d'Or AOP Bbipoc cpa3y Ha 75%. lNpaBaa, 0ona 3TUX COPTOB B
obuem obbemMe 3KCNopTa NOKa HE3HAYUTESIbHA.

YTO KacaeTcs MMnopTa, 34eCb TOXKE CKa3blBaeTCs BAUSHME CUIbHOIO (hpaHKa. bnarogaps
eMy 06beM 3aKynok ynan B AE€HEXHOM BblipakeHun Ha 13,7%, 3aTo BbIpoC B o6beme - Ha
2,6%. Takum obpasom, LLsenuyapua npuobpena 3a rpaHuuen 3a nepsoe nonyrogmne 2015
roga 27505 TOHH cbipa. 9TO 03Ha4vaeT, 4To KoHenepauunsa akcnopTupyeT noyTtm Ha 5000
TOHH Cbipa 6onblle, 4eM nMNopTUpyeT.

OCHOBHasl TOpProesisi BEAEeTCs C COCEAHMMN CTPaHaMK, MO3TOMY HEYAUBUTESNIbHO, YTO
yKpenneHne opaHKa Mo OTHOLLEHUIO K EBPO HAaCTOJIbKO 3aMeTHO B obuiemM ntore paboTsl
LWBenUapckmx coipoaenoB. Okono 85% MHOCTPaHHbIX CbiPpOB, NpoAatwmxcs B LLseuapuu,
6b1nn NponsBeneHsl B UTanum, ®paHumm nam FepmMaHmm,. 3TN »Ke CTPaHbl OCTAOTCS U
OCHOBHbIMUM KIneHTaMun KoHdenepaumm - Ha HUX NpuxoamnTcs okosno 80% akcnopTa.

MpuMeYvaTesibHO, Y4TO LWBENLAPCKME Cbipoaesibl MepecMoTpesin LeHbl Inb Yepes
HECKOJIbKO Hefeslb nocse n3Bectmsa o6 oTkase 0T HMXKHEro rnopora BaJIlOTHOMO Kypca.
HoBble ycnoBus npofak Havyaaum OencTBoBaTh C 1 anpens, a B HEKOTOPbIX c/ydyasax - n c 1
Mas. Takum obpasom, cynTatoT cneunanncTtel Switzerland Cheese Markerting, cheayeTt
00>XXO0aTbCA pe3ysibTaToB BTOPOro NoJsyroauns, npexae 4em gesiaTb OKoHYaTesbHble
BbIBOAbI.
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